
My Top Web Traffic Tactic of 2005  
by Nitro Marketing co-Founder, Kevin Wilke  
 
What I’m about to tell you is unbelievable, but it’s true…   
 
Twenty-one of the world’s best online marketers are about to reveal the top web traffic 
creation and conversion tactics they personally used in 2005. 
 
The secrets they’ll disclose generated millions upon millions of dollars in online sales in 
2005.  These are the hidden gems, the real behind-the-scenes tactics responsible for the 
awesome wealth built by true online marketing masters.   
 
I only agreed to reveal my own web traffic secrets on two conditions: 
 

1. I get to tell you my top web traffic tactic of 2005 today; and… 
 

2. They share all the other traffic tactics with you…Absolutely Free! 
 
Download my top traffic tactic of 2005, plus learn the top tactics of Mark Joyner, Yanik 
Silver, Alex Mandossian, Joe Vitale, Bob Parsons, Willie Crawford, and many more!   
 

Get them all absolutely free today at: 
http://www.Trafficology.com/toptactics  

 
 

How “Mr. Personality” Generated $170,000  
in under 2-weeks…with very little effort! 

 
My top web traffic tactic of 2005 was adding personality to my email marketing. 
 
This is what I call a business multiplier.  By specifically focusing on building personality, 
I dramatically improved the results from all my online marketing efforts…especially the 
amount of traffic and number of sales generated from email lists I built over the past year. 
 
Why should you develop and use your own personality in everything that you do online?  
 
First it positions you as “the expert”.  People use the Internet to find information.  They 
are looking for an expert to answer questions or provide guidance.  That means…if you 
want visitors to pay attention to what you are saying, you need to become “the expert”.   
 
There are 2 ways to become an expert.  One, you can work diligently over a long period 
of time, climbing the ladder, and finally make it to the top.  Or you can employ what the 
Robert Ringer calls the “Leap Frog Theory”.   
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You might not necessarily consider yourself an all-knowing expert.  But in the eyes of 
someone who does not posses your knowledge or experience, you in fact are an expert. 
Everyone has expertise in one area or another.  Therefore, Ringer contends, all that’s 
necessary to become an expert is to declare your knowledge and immediately transport 
yourself to the top…claiming your rightful place as ‘the expert” in your chosen field. 
 
To improve your traffic, declare your expertise and use it as part of your personality. 
 
The second reason to use personality in your marketing is to differentiate you from 
everyone else in your niche.  No one else has the same set of experiences, no one else has 
your background, and no one else can tell your unique story.  By injecting your 
distinctive personality into your marketing you will develop a brand that distinguishes 
you from all your competitors and in a way that cannot be copied. 
 
And finally, the third reason for developing your personality is…it’s what people want.  
They want information that is interesting and unique.  They want to know what other 
people are doing.  They don’t want boring corporate type marketing.  They also don’t 
want someone who delivers content with no unique angle or no personality in it.   
 
In everything you do…especially your email marketing…you want people to know who 
you are, look forward to hearing from you, and to trust what you have to say. 
 
The result of letting people know who you are and what you do is increased response.   
If prospects recognize your name and they know you are “the expert” in their area of 
interest, then when they receive your email…they’ll open it right away. 
 
Next, you want people looking forward to hear from you.  If they want to receive your 
message it’s no longer an intrusion.  It’s now something they are waiting and hoping for. 
 
Finally, they must trust what have to say.  If they believe in you, they will gladly 
purchase your products and services and the products and services you recommend.   
 
Accomplish these 3 things and you’ll make an extreme fortune from your own email list.  
I personally used these techniques to generate $170,000 in less than 2 weeks with very 
little effort.  So make a point of adding personality into your marketing this year and it 
will have an amazing impact on your traffic and sales for months and years to come. 
   
Now that you know my top web traffic tactic of 2005, I’m giving you a very special gift 
that will help you drive even more traffic to your website in 2006: 
 

I’m Giving You 2 Free Months of Trafficology 
http://www.Trafficology.com/toptactics 
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In Trafficology you’ll learn, absolutely free: 
  
9 The exact 3-Step process I used to add personality to my marketing in 2005  

and generate over $170,000 in less than 2-weeks with very little effort.   
 

9 How to create a marketing tool bag you can use to quickly and easily  
write profit pulling email messages…just by mixing and matching. 
 

9 How to stop creating lists that always expect everything for free and start  
building members who’ll gladly pay for content and the purchase products  
you recommend…No matter how much they costs! 

 
I also reveal during your 2 FREE Months of Trafficology: 
 
9 The worst tactic of 2005…so bad that it ruined thousands of lives  

when their traffic, sales, and income stopped literally overnight. 
 

9 Why this tactic was so bad and how you can dig down deep to  
make sure you don’t make the same mistakes in 2006 and beyond. 
 

9 A simple technique you can use to evaluate hot new traffic tactics and  
identify bad tactics before they hurt you, your business, and your family. 

 
 
Plus, claim your free gift today and get the Top Web Traffic Tactics of 2005 from today’s 
best marketing experts!  Mark Joyner, Joe Vitale, Alex Mandossian, Yanik Silver, Jim 
Maddox, Willie Crawford, Bob Parsons, Jakob Nielsen and many more reveal for the first 
time ever the exact traffic secrets they personally used in 2005 and their tips for 2006! 
 
 
You’ll Get Absolutely Free: 

• 4-FREE In-depth Web Traffic Audio CD Lessons  
• 2-FREE New Print Issues Mailed Directly to Your Door  
• 2-FREE Months Access to Trafficology's Private Website  

Trafficology is the one place you are guaranteed to learn the most innovative and unique 
web traffic techniques.  With the best fee and low cost web traffic tips, tactics, and 
strategies you’ll easily double (or even triple) your online sales in 60 days or less. 
 

Get Your 2 FREE Months of Trafficology  
http://www.Trafficology.com/toptactics 
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